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ABOUT THIS GUIDE

This guide was created for nonprofits as an introduction to some of the leading software platforms available today
for peer-to-peer online fundraising. It provides an overview of 39 products and their functionality in six areas:

e Design capabilities

e Engagement capabilities
e User interface

¢ Administrative interface
¢ Integration capabilities

* Pricing

Important Notes

This guide covers many of the leading platforms available for peer-to-peer fundraising as of the guide’s writing.
The world of peer-to-peer fundraising technology is continually changing; vendors are continually updating and
enhancing their platforms and introducing new features. This guide offers an introduction to each platform, and
does not attempt to include every detail about every feature included in each platform.

Cathexis Partners strongly recommends that organizations review their specific requirements to support their
campaign(s), mission, and audience; request software demos; and closely review any contracts with software
platform vendors before making a software purchase.

Cathexis Partners has not received compensation for including any product or information in this guide.

Please note: The example campaigns provided in this guide may be seasonal, and links may not work in the future.
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SOFTWARE PLATFORMS INCLUDED

* Arreva

e CauseVox

e Charidy

e CharityEngine by BIS Global
e CharityWeb

e Classy

¢ Click & Pledge

e CrowdRise by GoFundMe

e Donately

e DonorDrive

e Engaging Networks

¢ everydayhero by Blackbaud
¢ Flipcause

e Fundly

e FundRazr

¢ Funraisin

e Give Lively

e GiveGab

e GiveGab Enterprise (previously Kimbia)

e Givhero

© 2018 Cathexis Partners

e GivingGrid

¢ Giving Spirit

¢ GlobalGiving

e iRaiser

e Kindful

e Mightycause (previously Razoo)
e NeonCRM by Z2 Systems, Inc.

e OneCause Peer-to-Peer Social Fundraising (previously
GreatFeats)

e Panorama Enterprise (previously Artez) by FrontStream
e Panorama Pro (previously FirstGiving) by FrontStream
¢ Pledge It

e Qgiv

e raisin by A.K.A. New Media

¢ Rallybound

® Salsa

e Springboard by Jackson River

e SWEET! by Blue Sky

e TeamRaiser by Blackbaud

e Tiltify
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FOREWORD

The Cathexis Partners team published the first edition of this guide in the

fall of 2016, and | was honored by how many people approached me at
conferences or contacted me via phone or email to tell me how the guide
helped them narrow their choices and focus on functionality that was
important to them, their campaigns, and their constituents. After two years, |
thought it was time to update and expand the research to make it as inclusive
as possible. Even with 39 tools in this edition, we still didn’t include every
platform available, but we captured the vast majority.

Our goal in creating this guide is to help cut through the hyperbole. There
can only be one “best” solution for your campaign, and that is probably not
the “best™ platform for another organization or possibly not even the “best”
solution for another campaign run by your organization.

| spoke with companies/platforms and their clients, and spent many hours
sitting through demos, reviewing software sandboxes, and clicking through
campaigns to better understand each tool. | want to thank the companies
and the nonprofits served by them for their input. | couldn’t have created this
guide without their support.

This guide focuses on peer-to-peer fundraising (not crowdfunding), but
the lines are becoming more and more blurred between the two. From my
viewpoint, crowdfunding focuses on individuals who want to raise money
for a specific person or cause; peer-to-peer fundraising is facilitated by a
nonprofit organization.

| find it important to mention that Cathexis Partners has partnerships
with several of the platform vendors included in this guide, and informal

This guide aims to

help you narrow the list of
tools so you can dig into demos,
negotiate contracts, and find the

right tool for your team, your
participants, your donors
and, most importantly,
your mission.

relationships with others. Some
tools are new to us. But, our goal
is still to provide an unbiased
overview of tools available
today — offering facts, not
preferences or opinions.

Whether you’re just getting started with

peer-to-peer fundraising, or you’re looking to take your peer-to-peer
fundraising campaigns to a new level, this guide aims to help you narrow
the list of tools so you can dig into demos, negotiate contracts, and
find the right tool for your team, your participants, your donors and, most
importantly, your mission.

Please drop me a line if we can help during your platform selection, campaign
implementation, recruitment, fundraising coaching, campaign analysis, or
overall constituent engagement via a CRM implementation, integration, or
optimization. And, be sure to let me know how we can improve this guide in
the future!

Sincerely,

- 'I. _.

5 L1 Mark Becker, Founding Partner
i & Cathexis Partners, LLC

' 773-274-0769

mark@cathexispartners.com


mailto:mark@cathexispartners.com
http://cathexispartners.com

FUNDRAGING WITH FRIENDS ;"""’

By Amy Sample Ward, CEO, NTEN w

h

The nonprofit sector has been busy lately with national campaigns, days of action, large-scale fundraising, and online petitions. As the political climates
nationally and locally influence your programs, services, and the policies you want to advance, your community may want to join you in taking action. For many
people, the driving force for action is anger — anger that funding may decrease, anger that more people need support services, anger that the intentions of
policy makers are in conflict with the mission of the organization.

Ultimately, that anger is good. If your community is mad, it means they are ready to take action. And, you need to be prepared to direct that energy toward
productive actions for your organization. What does that mean? Rage fundraising: Supporters starting campaigns to raise funds from their friends and family
as a means of taking action and feeling like they are contributing to the change they want to see.

Your supporters believe in your mission and want to be part of it. You already know that you need to keep them informed of all that you are doing; but you
should also keep them up to date about threats to your work. When your supporters know what you do, how you do it, and why it is successful, you’ve invested
in making sure that when they watch the news and see something that could impact your community or programs, they want to step up to protect it. Having a
peer-to-peer fundraising platform in place allows you to keep all the tools and messaging at the ready for your community to start campaigns and spark action
in their networks on your behalf.

To successfully harness your community’s rage and direct it into fundraising, you’ll need:

1. Peer-to-peer platform in place: You don’t want to be slowed down by finding and launching a peer-to-peer platform when your community is ready for
action; you’ll miss your opportunity!

Toolkits: Hopefully, you have too many community members joining the campaign for you to assist each one individually, so build basic toolkits for how
to start fundraising that they can find and follow on their own.

Compelling content: Your community wants to have all the right things to say, so be ready to draft content that is relevant to the news and issues most
important to them that they can use in building their fundraising campaign and sharing it across the web.

Remember, you have a big role to play in all of this, but the power comes from your community getting to be in the spotlight. Build the momentum with strong
and frequent messages across channels — email, your website, social media — to help distill the news into relevant updates. Position your organization as the
translator, informer, and community organizer, with your supporters the ones you are actually supporting.

Amy Sample Ward is the CEO of NTEN as well as a frequent speaker and author focused on the use of technology for social impact, from digital inclusion to social innovation.

NTEN envisions a more just and engaged world where all nonprofits use technology skillfully and confidently to meet community needs and fulfill their missions. We support
organizations by convening the nonprofit community, offering professional credentials and training, and facilitating an open exchange of ideas.

INITEN




TYPES OF PEER-TO-PEER CAMPAIGNS

Peer-to-peer fundraising is all about engaging supporters to raise funds on your nonprofit’s behalf. It lets your supporters translate
their enthusiasm for your mission into dollars to help your organization thrive. Campaigns can be associated with anything from a
large event (like a walk-a-thon) to a year-round campaign (like a tribute or memorial campaign).

Before selecting a software platform to power your peer-to-peer fundraising campaigns, it’s important to have a clear understanding
of the type of campaign(s) your organization is looking to support so you can keep in mind what functionality you will need.

Following are descriptions of five campaign types and some of the functionality they may require.

Please note: The example campaigns provided may be seasonal, and links may not work in the future.

! I."\'.. ALl :."\-l e

Proprietary Physical Events

Proprietary physical events are nonprofit-hosted events in which participants
sometimes pay a fee to sign up and also raise additional funds from their friends

and family. This campaign type includes standard walks, 5Ks, and bike rides, and
also unique campaigns like stair climbs, rappelling, and other campaigns that are
coordinated by the nonprofit. They require the ability to collect registration information
and potentially a registration fee, have participants sign a waiver, and ask additional
questions about the participant. Some also may require the ability to sell additional
optional items, like t-shirts, jerseys, or other campaign-related items, during the
registration process.
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TYPES OF PEER-TO-PEER CAMPAIGNS

P il i il T o T S

= Virtual Campaigns

POGO 9 3 Virtual campaigns are organized by the nonprofit — but without the logistics

_ ﬁ : o = of physical events. With these campaigns, an organization provides an online
tﬂ*&fﬁ}“‘tj}*ﬁ; | _ - : - environment for supporters to set up their own fundraising page in support of a
and DEII'ICEKES .- —y I8 \ : campaign created by the nonprofit. The organization often will establish fundraising

categories such as “workplace giving,” “athletic,” “in memory/honor,” or “special
occasion” to help participants get started. The campaigns can be seasonal, annual,
or “evergreen” (with no specific end date). These campaigns have a common brand
and often a specific fundraising goal. Registration fees typically are not charged.

T AL AR T PSR, R AR
[ F I3 i el Gl I Thi G D AR T R T b e

s AP ey B ot e O e S TR Ry N Because these types of campaigns do not require the same level of investment as
Pl gy pe f.f-Fﬂ'i-.:'_T'_'H'FF?JH g LT ER e e T ST I 3 . . . .

T a physical event, organizations sometimes forget to allow for the proper resources,
e i ' time, and money to market their campaign. These types of campaigns require the
e PR TR g TR T SRR T W B W P AT [Ty DR RLL o . . . . . . . .
AR o U S ability to motivate participants using coaching emails as well as use social media
ETLSMARRE rede farvdy Bardy ind (o soney g e e o e e b

S S e ol e e o and email functionality for a complete multi-channel marketing approach.
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Examples include:
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TYPES OF PEER-TO-PEER CAMPAIGNS

Independent/Do-It-Yourself . ——
(DIY) Fundraising

of. jJuge PLAY LIVE

Independent fundraising campaigns allow participants to host their own events and S & campinge, ooy il o I Gl b ot s IR s e
invite their friends and family to the events. While different from virtual campaigns

(which are organized by the nonprofit), independent fundraising campaigns require CE o
much of the same capabilities, including the ability to market the campaign and oo | e ]

motivate participants to fundraise. Some campaigns even dynamically promote
third-party events through advertising on the organization’s website, and display

events on maps and/or via ZIP code look ups. Meugmisiog Cotapaigee
These campaigns are sometimes referred to as “crowdfunding” campaigns. o e o
However, we believe they are different from crowdfunding, given that the i o

organization, not the individual, facilitates the creation of the campaign.

A tip: It is important to provide your individual event organizers the tools and support
they need to be successful. They have a connection to your mission and want to

take on the extra work of coordinating an event. Help them by providing event kits Aoout S st FATERR e e o

that include things like poster templates, brand guidelines, donation sheets, and a 1::;2_,“,",“,,_,_ ks

clear process for how to send in/drop off offline donations, etc. These tools can be R e R R e . :F; STJUDE
shared on the campaign website (either via secure/participant-only areas or to the S SR | heAVRLIVE
general public), in email communications, or both. o e L

Eielin Pt 00 Flrelll sl il

Examples include:
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TYPES OF PEER-TO-PEER CAMPAIGNS

Tribute and Memorial Campaigns

Tribute and memorial campaigns often are found in the “cause and cure” and “animal
welfare” verticals of the nonprofit space, but are not limited to these missions. Any
organization that has a mission tied to supporting the fallen, injured, or lost due to
disease, disorder, injustice, or war should consider equipping their constituents to
raise funds in the name of someone who has touched their life. Registration fees
normally are not charged for setting up tributes or memorial pages.

Fome Abou SFYF  Aboud Bleeons Porg P Saech

Memorial Funds

Honor a Loved One

At AF 5P Mavearial Futd o a Faacenighu’ a5l lintng wirg 5 horo! @ loved ofk of e kg g o

Thouphehl gt mac s Marmarial Funds bt AFSF E0ntiruss 16 porsus 15 mission) 15 ot ciy fve 1 8 Some campaigns may focus less on a registration process and more on sharing
g Pty i Bl o gy e e o s By s information about the subject of the individual fundraiser’s reason for joining

T the campaign. These campaigns rely heavily on the functionality highlighted in

ﬂ m the “Engagement Capabilities” section starting on page 17. Organizations must
remember that just making these campaigns available won’t automatically bring in

hundreds of participants and thousands of dollars — it takes work to market and
() Bt @ e oy e o support all campaigns.
- ~’

iy = i -
e (BB s e - .
1’2’} = ﬁ Examples include:
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FACEBOOK FUNDRAISING

Social media is important to peer-to-peer fundraising, and it involves more than just Facebook. Facebook is only one social media channel, and things do change
over time. Generation Z and Millennials already are spending their time with other tools like Snapchat, Instagram, Whisper, Vine, and others. Plus, weak responses
by Facebook to securing user data have further reduced the trust many people have in Facebook. In turn, people are expanding into previously-uncharted corners
of the web.

At the same time, Facebook is still relatively popular today, so we thought it was worth mentioning Facebook Fundraising in this edition of the guide. We pulled it
out into its own section here because we did not believe it should be listed in the guide at the same level with the other platforms since it isn’t really a stand-alone
peer-to-peer fundraising solution.

At first glance, Facebook Fundraising sounds like a great thing: and minimal setup required by the nonprofit, with the money going directly to the
nonprofit. But, there’s a downside. The user data isn’t shared with the nonprofit.

Pros cons

e Free — no fees e Minimal constituent information shared (first and last name, donation amount); email shared with

e Easy setup organization only in the unlikely event the donor has approved it

e Ease of sharing (naturally) e Slow administrative responses for account set-up and payments

e Reaches Facebook users only

¢ Limited branding and design control

We recommend that organizations “own” their online presence as much as possible, and one way to do
that is to set up Facebook’s Charitable Giving Tools so that your organization can start accepting donations.
Next, start your own Fundraisers for Nonprofits. Setup is easy, but may take some time to get through the
approval processes, so be sure to start early.

The following are two examples of Facebook Fundraising campaigns: H v e I

W B

e Fundraiser for RAICES

e [Fundraiser for Medical Aid for Palestinians

While Facebook Fundraising pages can be easy to set up, here’s a quick cautionary note: Be sure to take :
time to follow up with participants and donors to learn more about them and get them into your constituent e o L e
relationship management (CRM) system and regular engagement strategy. You don’t want to be embarrassed e aae | P

Bk @ Pt 0 A PTLE e e s

when a longtime supporter that raised $5,000 via Facebook receives a “we noticed you haven’t donated e et e e G

P, A W B R . i T Rl eyl

R O M W RS TR WO ey Y e g

recently...” email through your other systems. S et s . ) SRS
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DESIGN CAPABILITIES

Regardless of the type of campaign you’re running, the tone and branding of the online elements of the campaign should be in line with

your organization’s mission and branding as well as the tone of the campaign itself. Depending on your organization’s staff capabilities
and budget, you may want a peer-to-peer fundraising platform that offers easy-to-use templates, or you may want as much flexibility
as possible to create your own designs.

The following chart shows the design capabilities each platform supports:

e Logo — What do site visitors see first when they get to your campaign’s microsite: your logo or the platform’s logo? Your
campaign isn’t intended to further the platform’s name recognition, but rather your campaign and the mission it supports. So, it’s
important that you are able to “white label” your microsite or, in other words, use your own logo on your site, versus the vendor’s
logo. Vendor-branded sites also often advertise their other clients’ sites within the same environment. This is an important
consideration because your constituents may get distracted with navigation or ads by other campaigns run by other organizations
or corporations.

e Custom coding — Does the platform allow more advanced administrators to take further control and customize the environment via
code such as CSS, HTML, JavaScript, etc.?

e Vendor-editable design — Does the vendor (and/or their certified/approved partners) offer custom design services?

e Domain — Does the product have product-specific (e.g., http://npo.platform.com) website domains, or nonprofit-specific website
domains (e.g., http://support.nonprofit.org)? The latter allows you to brand your event or campaign in the website address.

= All of the tools in the following chart support responsive design and out-of-the-box templates to simplify implementation.
They also all offer varying degrees of “click-and-configure” and/or WYSIWYG (What You See Is What You Get) editors that
allow a nonprofit’s non-technical staffers to customize content and design without knowing code.
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DESIGN CAPABILITIES

PLATFORM CUSTOM CODING VENDOR-EDITABLE DESIGN DOMAIN
(listed alphabetically)

Arreva

CauseVox

0000066066666
0068606660666 060

LOGO VENDOR-EDITABLE DESIGN

@ Either vendor branding or white label (nonprofit) logo option; white label may cost extra e Customization available via partners
o Vendor branding prominent

@ White label (nonprofit) branding

DOMAIN

@ Either vendor domain or white label (nonprofit) domain available; white label may cost extra
CUSTOM CODING o Vendor’s name appears in domains

% Customization of design is restricted to specific parameters m White label (nonprofit) domain or subdomain
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DESIGN CAPABILITIES

CONTINUED

PLATFORM CUSTOM CODING VENDOR-EDITABLE DESIGN DOMAIN
(listed alphabetically)

Fundly

FundRazr

Give Lively

6000006000666
0660600600066

LOGO VENDOR-EDITABLE DESIGN
@ Either vendor branding or white label (nonprofit) logo option; white label may cost extra e Customization available via partners

o Vendor branding prominent

DOMAIN
@ White label (nonprofit) branding
@ Either vendor domain or white label (nonprofit) domain available; white label may cost extra
CUSTOM CODING o Vendor’s name appears in domains
% Customization of design is restricted to specific parameters m White label (nonprofit) domain or subdomain
\ v
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DESIGN CAPABILITIES

CONTINUED

PLATFORM CUSTOM CODING VENDOR-EDITABLE DESIGN DOMAIN
(listed alphabetically)

<

NeonCRM by Z2 Systems, Inc.

OneCause Peer-to-Peer Social Fundraising

<X

Panorama Enterprise by FrontStream

Panorama Pro by FrontStream
Pledge It

@]\

raisin by A.K.A. New Media
Rallybound

Salsa

Springboard by Jackson River
SWEET! by Blue Sky

TeamRaiser by Blackbaud

0000000060666
0060066060666

CLLCLCCCLC KX
CLKKLKKLOKKKK

Tiltify

LOGO VENDOR-EDITABLE DESIGN

@ Either vendor branding or white label (nonprofit) logo option; white label may cost extra e Customization available via partners
o Vendor branding prominent

@ White label (nonprofit) branding

DOMAIN

@ Either vendor domain or white label (nonprofit) domain available; white label may cost extra
CUSTOM CODING o Vendor’s name appears in domains

% Customization of design is restricted to specific parameters m White label (nonprofit) domain or subdomain
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ENGAGEMENT CAPABILITIES

Email marketing is a vital part of an organization’s multi-channel communication strategy, but it can be time-consuming to manage.

Automating as much of this type of communication as possible frees your team to focus on other aspects of an event or campaign. At
the same time, it’s apparent that social media is becoming a more important piece of the overall multi-channel communication strategy.

The following chart shows which key email and social media automation capabilities each product supports:

e Participant emails — Can participants upload their contact lists and send emails from the platform? (Social media is becoming a
main point of contact between friends and family, but it is still good to give your participants options on how they want to spread
the word.)

e Sample emails — Does the platform support providing sample fundraising emails for your participants to send? (You’re asking your
participants to fundraise on your organization’s behalf, and the more you can help your participants by providing them with tools like
sample emails that they can then customize and send to their friends and family, the more likely they are to raise funds.)

e Organizational emails — Does the platform allow you to upload email addresses for event invitations, plus allow you to send
registered participants fundraising tips, tools, mission information, event logistics, and post-event follow up?

e Third-party email tools — What email tools does the platform integrate with?

e Social media sign-up — Does the platform allow participants to sign up using their social media credentials to make it more
convenient for them to register? (This feature streamlines the registration process by a one-click registration process or by auto-filling
biographical information.)

e Team functionality — Does the platform support team creation? (This is particularly important because members of teams typically
raise more than individual participants.)

© 2018 Cathexis Partners The Peer-to-Peer Fundraising Technology Landscape Q
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ENGAGEMENT CAPABILITIES

PLATFORM PARTICIPANT SAMPLE ORGANIZATIONAL THIRD-PARTY SOCIAL MEDIA TEAM
(listed alphabetically) EMAILS EMAILS EMAILS EMAIL TOOLS SIGN-UP FUNCTIONALITY

Arreva CC, MC, VR

CauseVox Z

CGC,iC,PR,MC, SendGrid
v
:

PA v
Vs

C <L

Engaging Networks

everydayhero by Blackbaud OoLX v v
Flipcause v v
J
)
PARTICIPANT EMAILS THIRD PARTY EMAIL TOOLS SOCIAL MEDIA SIGN-ON
L G Uses participant’s local email tool to send participant emails CcC Constant Contact %% Viafree JanRain integration
X CM Campaign Monitor
ORGANIZATIONAL EMAILS iC iContact TEAM FUNCTIONALITY
KO Klaviyo
% Available via Blackbaud’s Online Express MC Mailghimp % %% Allows for teams, but not team pages
OLX Blackbaud’s Online Express o Platform also supports additional parent groups above teams, such as “companies”
PA Pardot
PR Predictive Response
4 Zapier
\ J

* QK
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ENGAGEMENT CAPABILITIES

CONTINUED

PLATFORM PARTICIPANT SAMPLE ORGANIZATIONAL THIRD-PARTY SOCIAL MEDIA TEAM
(listed alphabetically) EMAILS EMAILS EMAILS EMAIL TOOLS SIGN-UP FUNCTIONALITY

Fundly v
FundRazr v v v z v

v v Autopilot, CM, MC  Facebook only Vi
v v = v v
o
v
v
v

<

AN

CC, MC

¢S

ACTITO, Dolist, MC

CSCKKKKL
<

CC, Emma, MC, Z

z v

AR YA
NI

+

PARTICIPANT EMAILS THIRD PARTY EMAIL TOOLS SOCIAL MEDIA SIGN-ON
L G Uses participant’s local email tool to send participant emails CcC Constant Contact %% Viafree JanRain integration
X CM Campaign Monitor
ORGANIZATIONAL EMAILS iC iContact TEAM FUNCTIONALITY
KO Klaviyo
% Available via Blackbaud’s Online Express MC Mailghimp % %% Allows for teams, but not team pages
OLX Blackbaud’s Online Express o Platform also supports additional parent groups above teams, such as “companies”
PA Pardot
PR Predictive Response
4 Zapier
\ J
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ENGAGEMENT CAPABILITIES

CONTINUED

PLATFORM PARTICIPANT SAMPLE ORGANIZATIONAL THIRD-PARTY SOCIAL MEDIA TEAM
(listed alphabetically) EMAILS EMAILS EMAILS EMAIL TOOLS SIGN-UP FUNCTIONALITY

NeonCRM by Z2 Systems, Inc.

CC, KO, MC, 2

Salsa

Springboard by Jackson River CC, iC, MC, PA
Active Campaign, CC,

SWEET! by Blue Sky MC, SharpSpring, PA

OneCause Peer-to-Peer Social Fundraising v MC v's
Panorama Enterprise by FrontStream v v v
Panorama Pro by FrontStream V \/ V
Pledge It v PA v
(@le]\Y v CC,CM, Emma, K,MC, 2 V.|.
raisin by A.K.A. New Media v MC v
Rallybound v CC, MC, PA v

v

v

v

v

CLLLLLCLCCLCCKLAS

*
*

Vi

TeamRaiser by Blackbaud

D<K OK

CLLCLCCLCKLAS

Tiltify mc v Vv
J
)
PARTICIPANT EMAILS THIRD PARTY EMAIL TOOLS SOCIAL MEDIA SIGN-ON
G Uses participant’s local email tool to send participant emails CcC Constant Contact %% Viafree JanRain integration
CM Campaign Monitor
ORGANIZATIONAL EMAILS iC iContact TEAM FUNCTIONALITY
KO Klaviyo
% Available via Blackbaud’s Online Express MC Mailghimp % %% Allows for teams, but not team pages
OLX Blackbaud’s Online Express o Platform also supports additional parent groups above teams, such as “companies”
PA Pardot
PR Predictive Response
4 Zapier
\ J
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USER INTERFACE CAPABILITIES

Millennials and participants of all ages expect more these days from their online experience. They compare peer-to-peer fundraising

experiences with each other and with other online experiences, like those of Facebook, Amazon, Etsy, and other familiar websites.

The following chart outlines some of the user interface features that are included with each platform:

Event registration — Does the platform offer the ability to have participants pay a registration fee, ask additional questions during registration,
and electronically review and accept a waiver before completing registration?

Ability to re-join campaign — Does the platform allow you to make returning participants’ lives easier by giving them the ability to “reclaim”

their team from last year, or allow individual participants to look at who they sent emails to and who supported them last year? (In some cases,
they can even reclaim their previous year’s personal fundraising page with text and images/videos and a list of who supported them previously.
If this is an important capability to your organization, be sure to ask to see this in a product demo, as this is a nuanced feature that evolves often.)

Gamification — Does the platform provide visual ways, such as engagement badges, of showing competition and achievements throughout a
campaign? (Everyone likes to be acknowledged for their work, and this type of recognition helps ensure that people who earn it get recognition.)

Multi-registration — Does the platform give participants the convenience of registering multiple people in a single transaction?

Credit card guarantee — Does the platform allow you to securely capture credit card information to hold for later charging if a participant does
not meet an agreed upon minimum fundraising goal? (This functionality is popular for endurance or destination campaigns in which there are extra
expenses by the organization to produce the event or get participants to the event. The participant commits to raise a minimum amount to
cover these expenses, and their credit card is charged only if they fail to meet this minimum commitment.)

Offline gift recording — Does the platform allow participants to enter offline (cash or check) gifts that they can then send in to the organization
or hand in on the day of the event? (This also may allow participants’ progress meters to reflect donations even if the donations haven’t been
processed by the organization yet.)

Transaction fee coverage — Does the platform offer the donor and/or participant an option to cover credit card fees within their transaction?
Personal pages — Does the platform allow participants to have personal fundraising pages?

Progress meters — Does the platform have campaign, personal, and/or team progress meters, and/or a top fundraisers / top donors list.
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USER INTERFACE CAPABILITIES

PLATFORM EVENT ABILITY TO  GAMIFICATION MULTI- CREDIT OFFLINE = TRANSACTION PERSONAL = PROGRESS
(listed alphabetically) REGISTRATION RE-JOIN REGISTRATION CARD GIFT FEE PAGES METERS
CAMPAIGN GUARANTEE RECORDING = COVERAGE

Arreva

CauseVox

v |

CLKLCLCLLCCKKCKKKKL

AR G NE U SE N SR S5 S S SAN
1A NIE G NE U SE VA SR S5 S S SAN

<

J% Offers integration with Blackbaud’s Online Express and Event Brite for event registration

%% Ability to pre-register and charge later, but not the ability to charge a calculated amount at a later date

% %% Administrators only, not participants

Available for extra fee

+ 0

Also allows for purchase of optional items (e.g., t-shirts or jerseys) during registration process
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USER INTERFACE CAPABILITIES

CONTINUED

PLATFORM EVENT ABILITY TO  GAMIFICATION MULTI- CREDIT OFFLINE = TRANSACTION PERSONAL = PROGRESS
(listed alphabetically) REGISTRATION RE-JOIN REGISTRATION CARD GIFT FEE PAGES METERS
CAMPAIGN GUARANTEE RECORDING = COVERAGE

Fundly

FundRazr

AR G NE U SE N SR S5 S S SAN
1A NIE G NE U SE VA SR S5 S S SAN

J% Offers integration with Blackbaud’s Online Express and Event Brite for event registration

%% Ability to pre-register and charge later, but not the ability to charge a calculated amount at a later date

% %% Administrators only, not participants

Available for extra fee

+ 0

Also allows for purchase of optional items (e.g., t-shirts or jerseys) during registration process
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USER INTERFACE CAPABILITIES

CONTINUED

PLATFORM EVENT ABILITY TO  GAMIFICATION MULTI- CREDIT OFFLINE = TRANSACTION PERSONAL = PROGRESS
(listed alphabetically) REGISTRATION RE-JOIN REGISTRATION CARD GIFT FEE PAGES METERS
CAMPAIGN GUARANTEE RECORDING = COVERAGE

NeonCRM by Z2 Systems, Inc.
OneCause Peer-to-Peer Social Fundraising

Panorama Enterprise by FrontStream

S A WA

Panorama Pro by FrontStream
Pledge It v * ek n/

Qgiv Vi
raisin by A.K.A. New Media

Q

< s
AR NAN

Rallybound
Salsa

Springboard by Jackson River

NS S NE WA N

SWEET! by Blue Sky A

CLCCKC LKA
CLCLCC LK
o A S S

C <X

TeamRaiser by Blackbaud \/+

AN IR G NE U SE VL SR S5 S S WA
1A NIE U NE U SE N SR S S S WA

CL KL

Tiltify Vs *k %k

CS <L

J% Offers integration with Blackbaud’s Online Express and Event Brite for event registration

%% Ability to pre-register and charge later, but not the ability to charge a calculated amount at a later date

% %% Administrators only, not participants
$ Available for extra fee

== Also allows for purchase of optional items (e.g., t-shirts or jerseys) during registration process
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ADMINISTRATIVE INTERFACE CAPABILITIES

In addition to keeping your participants, supporters, and constituents happy, it’s important to provide your staffers with tools that allow

them to do their jobs as efficiently as possible.

The following chart shows some of the administrative interface features that are included with each platform:

e Custom reports — Does the platform support creating custom/adhoc reports as needed based on filter criteria defined by your administrator?
(All of the following tools provide some level of pre-defined reports and/or dashboards.)

e Event coordinator access — Does the platform offer the ability to provide remote event coordinators, staff, or volunteers with limited
administrative access to one or more campaigns so they can access only the information they need for their specific campaign(s) and not the
rest of the organization’s constituent data?

e Currencies supported — Which currencies does the system support? While merchant vendors can accept credit cards based on different
currencies, it is important to know what currency(s) the platform can report on and track. We list specific countries where the information was
provided. Several platforms claimed to support any currency, so we marked these as “OD” (organizationally-directed currency). Be sure to
verify that the platform will support your specific requirements.

e PDF receipting — Does the platform support pdf receipting for clients who request it or require it to conform with the Canada Revenue
Agency (CRA) specific tax receipting requirements that Canadian nonprofits must adhere to?
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ADMINISTRATIVE INTERFACE CAPABILITIES

PLATFORM CUSTOM EVENT COORDINATOR CURRENCIES PDF
(listed alphabetically) REPORTS ACCESS SUPPORTED RECEIPTING

Arreva v

CauseVox V V oD

v v o v
v v v

CharityWeb oD

v v o v
v . v
v v v
v

v v . v
v v o v

everydayhero by Blackbaud AUD, EUR, GBP, NZD, USD
v

<

~
CUSTOM REPORTS CURRENCIES SUPPORTED
$ Available for extra fee AUD  Australian Dollar HKD Hong Kong Dollar
CAD Canadian Dollar NZD New Zealand Dollar
EUR Euro OD Transactions can be tracked in any currency the organization designates
GBP  British Pound USD U.S. Dollar
v
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ADMINISTRATIVE INTERFACE CAPABILITIES

CONTINUED

PLATFORM CUSTOM EVENT COORDINATOR CURRENCIES PDF
(listed alphabetically) REPORTS ACCESS SUPPORTED RECEIPTING

Fundly

FundRazr

v
v
v
v o
o
v usD )

oD

¢S

CS <X

~
CUSTOM REPORTS CURRENCIES SUPPORTED
$ Available for extra fee AUD  Australian Dollar HKD Hong Kong Dollar
CAD Canadian Dollar NZD New Zealand Dollar
EUR Euro OD Transactions can be tracked in any currency the organization designates
GBP  British Pound USD U.S. Dollar
v
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ADMINISTRATIVE INTERFACE CAPABILITIES

CONTINUED

PLATFORM CUSTOM EVENT COORDINATOR CURRENCIES PDF
(listed alphabetically) REPORTS ACCESS SUPPORTED RECEIPTING

NeonCRM by Z2 Systems, Inc. CAD, USD

OneCause Peer-to-Peer Social Fundraising v oD v
Panorama Enterprise by FrontStream s/ multiple V
Panorama Pro by FrontStream \/ UsD
Pledge It v uUsbD v
Qgiv v CAD, USD v
raisin by A.K.A. New Media v oD v
Rallybound v oD v
Salsa UsD v
Springboard by Jackson River v v oD v
SWEET! by Blue Sky v's v oD v
TeamRaiser by Blackbaud v v multiple v
Tiltify v v oD |
CUSTOM REPORTS CURRENCIES SUPPORTED
$  Available for extra fee AUD  Australian Dollar HKD Hong Kong Dollar
CAD Canadian Dollar NZD New Zealand Dollar
EUR Euro OD Transactions can be tracked in any currency the organization designates
GBP  British Pound USD U.S. Dollar

© 2018 Cathexis Partners The Peer-to-Peer Fundraising Technology Landscape @


http://cathexispartners.com

INTEGRATION CAPABILITIES

Getting an overall picture of how your constituents interact with your organization and how your organization interacts with your

constituents is vital, and therefore it’s important to consider how (and if) your peer-to-peer fundraising platform interacts with your
constituent relationship management (CRM) system, donor database, and/or database of record.

The following chart shows which CRM systems / databases of record each peer-to-peer fundraising platform integrates with:

e The Raiser’s Edge — Does the platform integrate with the prolific donor management system, Blackbaud’s The Raiser’s Edge?

e Salesforce CRM for nonprofits — Does the platform integrate with Salesforce? Salesforce continues to gain momentum with its Nonprofit
Success Pack (NPSP) and a variety of applications available on the Salesforce AppExchange.

e Enterprise toolset — Is the platform part of a larger enterprise toolset? For example, TeamRaiser is a module within Blackbaud’s Luminate
Online, which can then integrate with The Raiser’s Edge via a custom sync called the “Integrator,” or with Salesforce via Blackbaud’s
Luminate CRM and its custom service bus. In contrast, CharityEngine and others are intended to be self-contained, all-in-one solutions.

e Merchant services — What merchant services / payment gateways does the platform support? Some, like Click & Pledge, act as the
merchant service, while others work with one or more merchant services.

e APIs — Does the platform offer application programming interfaces (APIs), which can make it easier to develop custom programs that interact
with the peer-to-peer platform?

e Other integration — Does the platform offer other integrations? Many of the platform vendors have worked with clients and other companies
to create integrations, and then turned the integration into a product that’s available to other clients. Examples include HEPdata for corporate
matching gift programs, and WealthEngine for wealth screening.

m Third-party tools/service providers, such as Frakture, JMG Solutions, Omatic Solutions, ROl Solutions, and Ziedman
Development offer batch import/export into The Raiser’s Edge, Salesforce, or a number of other systems to provide
organizations with an overall picture of their constituents. The following chart points out if there are established
integration packages available for specific tools.
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INTEGRATION CAPABILITIES

PLATFORM THE RAISERS SALESFORCE ENTERPRISE MERCHANT OTHER
(listed alphabetically) EDGE .ORG TOOLSET SERVICES INTEGRATION

Arreva Authorize.net, Stripe https://www.arreva.com/integrations

CauseVox PayPal, Stripe https://www.causevox.com/integrations

:
v
:

CrowdRise by GoFundMe 0,2

Stripe

M,V Google Analytics, HubSpot
https://clickandpledge.com/products/
third-party-integrations

Active.com, Chronotrack, Events.com,

Eventbrite, Google Analyics, IMAthlete,

Kindful CRM, RunSignUp, The Raiser’s
Edge, Salesforce, TicketSocket

LSS <K«
2

Donately Stripe Zapier
Engaging Networks 0,J,F v M ROI Solutions

<
CLCL L S K <C<CKX

MapMyRun, Strava, VolunteerMatch

everydayhero by Blackbaud Vv *% Braintree
v “
J

THE RAISER’S EDGE SALESFORCE MERCHANT SERVICES APls

$ APIs available for additional fee %  Salesforce integration via Luminate CRM M  Multiple merchant services options «/ Follow link to publicly-published APIs

F Frakture Integration package available V  Vendor acts as merchant service $  APIs available for additional fee
ENTERPRISE TOOLSET

J JMG Integration package available . )
%% Online Express, eTapestry and The Raiser’s Edge

O Omatic integration package available

Z Zeidman integration package available

v
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PLATFORM
(listed alphabetically)

Fundly

FundRazr

Give Lively

CONTINUED

THE RAISERS SALESFORCE ENTERPRISE

EDGE .ORG TOOLSET

CC LKL

INTEGRATION CAPABILITIES

MERCHANT
SERVICES

Stripe, WePay

PayPal, Stripe, WePay

ACH, Giropay, iDeal, Masterpass,
PayPal, Stripe

OTHER
INTEGRATION

Bloomerang
Facebook, Facebook tracking pixel, Google
Analytics, Google Fonts, Mixpanel, Twilio, Zapier

Facebook eCommerce,
Google ecommerce, Twillio

AR AN

M Google Tag Manager, Twilio
i v v v
:
ommemon
v v . v
Authorize.net, Stripe, V V https://www.kindful.com/integrations
V V Authorize.net, WePay, WorldPay Zapier integrations available
J
N
THE RAISER’S EDGE SALESFORCE MERCHANT SERVICES APIs

F Frakture Integration package available

J JMG Integration package available

O Omatic integration package available

Z Zeidman integration package available

%  Salesforce integration via Luminate CRM

ENTERPRISE TOOLSET
%% Online Express, eTapestry and The Raiser’s Edge

M  Multiple merchant services options

V  Vendor acts as merchant service

V Follow link to publicly-published APIs

$  APIs available for additional fee
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INTEGRATION CAPABILITIES

CONTINUED

PLATFORM THE RAISERS SALESFORCE ENTERPRISE MERCHANT OTHER
(listed alphabetically) EDGE .ORG TOOLSET SERVICES INTEGRATION

https://www.neoncrm.com/
neon-one-nonprofit-applications

NeonCRM by Z2 Systems, Inc.

<
<
=
<

Adobe Typekit, Amply, Apple Pay,
Facebook Tracking Pixel, GA, Google
Fonts, Google Pay, Google Tag Manager,
Importacular, Mixpanel, PayPal, WhatsApp, WP

H
<

OneCause Peer-to-Peer Social Fundraising (o]

Panorama Enterprise by FrontStream o \/ M,V \/ HEPdata
Panorama Pro by FrontStream o V** Vv HEPdata

raisin by A.K.A. New Media o,J
:
F

Springboard by Jackson River o

https://www.qgiv.com/features/integrations

DonorPerfect

https://rallybound.com/complete-
system-and-integrations

CLCLCCLC S

=
S C L

Double the Donation, WealthEngine

CCC LKL
=

M Luminate CRM, NGO Connect, Optimizely,
Pardot, Salesforce Marketing Cloud

<

CiviCRM, DonorPerfect, Double the Donation,
V$ Google Analytics, Mandrill, NeonCRM,

SWEET! by Blue Sky (o) .
SharpSpring, Strava, WordPress

TeamRaiser by Blackbaud \/ \/*
Tiltify F, 0 v M

THE RAISER’S EDGE SALESFORCE MERCHANT SERVICES APls

<
=

Facebook Live, Mixer, MLG, Stream, Elements,
Streamiar, Streamlabs, Twitch, Twitter, YouTu beJ

<
H
<<

$ APIs available for additional fee %  Salesforce integration via Luminate CRM M  Multiple merchant services options «/ Follow link to publicly-published APIs

Frakture Integration package available V  Vendor acts as merchant service $  APIs available for additional fee
ENTERPRISE TOOLSET

JMG Integration package available . )
%% Online Express, eTapestry and The Raiser’s Edge

F
J
O Omatic integration package available
z

Zeidman integration package available
v
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SPOTLIGHT ON SALESFORGE INTEGRATIONS

Salesforce is gaining momentum in the nonprofit and higher education spaces. It is a versatile and open constituent relationship

management (CRM) platform that provides a robust database of record for organizations of all sizes. Many peer-to-peer platforms
integrate directly with Salesforce, and that can mean a lot of things. The following is a spotlight of just some of the platforms that
integrate with Salesforce.

The following chart reviews some important areas of integration to consider if you use or are considering using Salesforce CRM
or a CRM system built on the Salesforce CRM platform:

e Sync — In what direction does the data flow (peer-to-peer platform to Salesforce, Salesforce to peer-to-peer platform, or bi-directional)?
¢ Frequency of sync — Is the sync happening in real time, on a regular schedule, or based on a manual push?
e NPSP-compatible — Is the platform’s integration compatible with the Nonprofit Success Pack (NPSP)?

e Offline transactions — Can offline transactions (registrations and/or donations) be entered in the platform and sync’d with Salesforce? If
not, can they be entered in Salesforce and sync’d with the peer-to-peer platform, or does it require dual entry?

e Contact lookup — Does the platform have a way to help alleviate duplicate creation on the front-end interface when participants register
or donate?

e Lightning-ready — Is the product compatible with Lightning, the latest generation of Salesforce? Many products have yet to become fully
Lightning-compatible.

e Reports included — Are Salesforce-based reports and dashboards included?
e Cost — What are one-time and ongoing support integration costs?

e More info — Links to additional documentation, information, and/or Salesforce AppExchange listings provided.
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PLATFORM
(listed alphabetically)

Classy
Click & Pledge

CrowdRise by GoFundMe

DonorDrive

Give Lively

GiveGab Enterprise

iRaiser

OneCause Peer-to-Peer Social Fundraising
Panorama Enterprise by FrontStream
Panorama Pro by FrontStream

Springboard by Jackson River

SWEET! by Blue Sky
TeamRaiser by Blackbaud

DATA
SYNC

2-way

bi-directionally

1-way to
Salesforce

1-way to
Salesforce

1-way to
Salesforce

1-way to
Salesforce

1-way to
Salesforce

1-way to
Salesforce

1-way to
Salesforce

1-way to
Salesforce

1-way to
Salesforce

1-way to
Salesforce

1-way to
Salesforce

1-way to
Salesforce

1-way to
Salesforce

2-way to

2-way

bi-directionally

2-way

bi-directionally

FREQUENCY

OF SYNC

near real-time
sync

near real-time
sync
scheduled or
manual

frequency set
by admin (as
frequent as
hourly)

scheduled (30
minutes - daily)

hourly

scheduled
(hourly, daily,
weekly, month-
ly, or annually)
by client

real-time or
daily

daily or manual

within 2 hours

within 2 hours

hourly or manual
every 15
minutes

real-time sync
or user initiated

defaulted to 30
minutes, but

bi-directionally can be set to

near real-time

real-time

near real-time

NPSP
COMPAT-
IBLE

CRLCLCCLCLCSS € S 8 KX

v

no. requires
LCRM

OFFLINE
TRANSAC-

TIONS

native

Salesforce

Salesforce

native

native

dual entry

native

native

dual entry

Salesforce

Salesforce

native

native

native

native

native

can be entered

in either

LOOKUP

CL € LSS 8 S § K«

READY

C <€ < KK

<

v
v

v

CONTACT LIGHTNING REPORTS
INCLUDED

v
v
v

custom
v
v

custom

v
v

v

SPOTLIGHT ON SALESFORGE INTEGRATIONS

COST

$299+ /month

free

custom

configuration
& monthly fees

free

free

custom

one time imple-
mentation fee

$0 - $200/
month

free

free

free

custom

one time imple-
mentation fee

free

from $1,200/
year

requires
Luminate CRM

MORE
INFO

more info (1)
more info (2)

more info

more info

more info

custom per
client

app in Sales-

force review

more info

more info
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PLATFORM PRICING

Some of the vendors of the peer-to-peer fundraising platforms included in this guide offer pricing on their websites for all to see, while
many vendors have pricing based on custom client needs, funds raised, number of participants, etc.

Ensure you ask for the total cost of ownership, and then check the numbers. (This is where you should pull out a spreadsheet and do
some old school math). The following is a very basic example:

TRANSACTION
FEE PER
PARTICIPANT

# OF FUNDS RECEIVED TOTAL FEES
PARTICIPANTS

TRANSACTION
FEE RATE

Registration fee 1000 $35,000

$40 1.50% $0.60 10000 $400,000 $6,000
$3,000 n/a n/a n/a n/a $3,000
$4,500 n/a n/a n/a n/a $4,500
$0 n/a n/a n/a n/a $0

Total Funds: $435,000
Total Fees: $14,025
Net Funds Received: $420,975

Note that the example above does not include sponsorships because those should not be run through the platform, but instead should be in-kind donations or payments
received outside of the platform and not subject to transaction fees. Download a sample worksheet.

Notice what training fees are included when calculating total cost of ownership. It is important to find out up front if the vendor charges for training on their product.

We believe that all platforms should provide documentation, on-demand videos, and a regular schedule of webinar trainings open to their clients. When staff members
know how to use the platform, they are more likely to raise more funds, which is not only the goal of the nonprofit, but also advantageous to the vendor via increased
transaction fee income. Ideally, basic training will be included. Sure, if an organization requests onsite training with a custom agenda, that is different, but in most cases
standard training with Q&A opportunities is all that is required. If it isn’t, maybe the platform’s complexity and usability should be questioned.

The following chart presents sample pricing available as of the printing of this document. Please verify any pricing and contract terms with the platform vendor
before entering into any agreement. Rates and terms often are negotiable and subject to change.
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http://cathexispartners.com

PLATFORM PRICING

PLATFORM IMPLEMENTATION TRANSACTION CONTRACT
(listed alphabetically) COSTS FEES TERMS

2%

Arreva Variable $300+/month 1,2, or 3 years

CauseVox $0 - $139/month 0-5% monthly / annual

Charidy none none 4-12% per campaign
$2,500+ varies G $0.29/transaction 1, 2, or 3 years
none $20/month 1% donation /2% registration monthIyéf;iﬁ?_‘;ﬁaarnnua”y’
none $1.50/day maximum (billed monthly) 3.75% + .$0.37/transaction or less none
none $0 - $333+/month 0-5% no contract / contract based on plan
none none 1 - 3% based on lifetime funds raised none
varies varies based on volume varies
none custom annual fees 2% 2 years
none $100 - $250/month 0%-4.9% +%$0.30 (1.5% cap) none

J

FEES/TRANSACTION FEES

G Sold as an enterprise solution or with additional functionality beyond peer-to-peer fundraising
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https://www.causevox.com/pricing/
https://www.charityweb.net/index.html#pricing
https://clickandpledge.com/pricing/
https://fundraising.crowdrise.com/nonprofit-pricing
https://donately.com/pricing/
https://www.flipcause.com/pricing
https://www.flipcause.com/pricing
http://cathexispartners.com

PLATFORM
(listed alphabetically)

Fundly
FundRazr

Funraisin

Give Lively
GiveGab

GiveGab Enterprise
Givhero

GivingGrid

Giving Spirit
GlobalGiving
iRaiser

Kindful

Mightycause

IMPLEMENTATION

COSTS

$5,000+ AUD

none

none

$3,000

none

none

none

none

2,500+ Euro

$499 - $749

none

PLATFORM PRICING

CONTINUED

$120+ AUD

$0

$79+/month

$250/month

$0

none

$0

€250/month

$100+/month

$0 - $99/month

TRANSACTION
FEES

4.9%

free plan and 5% plan

3% or option for donors to cover
transaction costs

$0

2%+

2-3%

3.50%

$0

3.50%

5% (US & UK) charities, 8% for inter-
national charities, 12% first 3 weeks

€0.15+ per transaction

none

0-4%

CONTRACT
TERMS

none

monthly, quarterly, annually,
or multi-year

none

quarterly, bi-annually, annually

1-3 years

none

none

none

none

monthy, quarterly, annually,
or multi-year

quarterly or annually

no contract for free version,
annually for Premium plans

FEES/TRANSACTION FEES

G Sold as an enterprise solution or with additional functionality beyond peer-to-peer fundraising
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https://fundly.com/pricing
https://fundrazr.com/
https://info.givegab.com/pricing
https://www.givinggrid.com/zero-fees/
https://www.globalgiving.org/aboutus/fee/
https://www.iraiser.eu/pricing/
https://www.kindful.com/pricing
http://cathexispartners.com

PLATFORM PRICING

CONTINUED

PLATFORM IMPLEMENTATION TRANSACTION CONTRACT
(listed alphabetically) COSTS FEES TERMS

NeonCRM by Z2 Systems, Inc. $600+ $50+/month (record size) G 0% 1 year

0% until annual fundraising
allowance exceeded

OneCause Peer-to-Peer Social Fundraising $995 - $1,995 $3,600+/yr annual or multi-year

$1,800 - $5,000/year 1.5-5% annual

Panorama Enterprise by FrontStream $500

Panorama Pro by FrontStream $600 - $1,800/year 1.5-5% 1 year
Pledge It none soter ino;i(;/ridgi:ﬁcpa}rensaa;ijg:ig$n1§800/year none annual

Qgiv none $199+/month G 2.95% none required
raisin by A.K.A. New Media $750 - $2,500 $2,000 - $4,000/year *** 2.5 - 4%** 1,2, or 3 years
Rallybound $500 - $1,500 $1,500+/year 1-45% annual or multi-year
Salsa $0+ $179/mo + $.01 per supporter G 2% 3 years
Springboard by Jackson River $5,000 - $25,000 $1,000/mo none annual
SWEET! by Blue Sky $0+ $2,000+/yr none 1-2 years

TeamRaiser by Blackbaud $3,000+ $4,500/year *** 2 - 5.5%** 3 years

Tiltify none $0 - $948+/year 3 - 5% at will to annual

FEES/TRANSACTION FEES CONTRACT TERMS

© sold as an enterprise solution or with additional functionality beyond peer-to-peer fundraising xxxx  30-day free trial and 10% off annual agreements

**  Monthly fee waived, and transaction fees reduced if working through a Click & Pledge partner such as
Cathexis Partners

*** Fees and rates negotiable based on campaign fundraising history
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http://blueskycollaborative.com/pricing-2/
https://www.neoncrm.com/pricing/#signup
https://pledgeit.org/pricing
https://pledgeit.org/pricing
https://www.qgiv.com/pricing
http://cathexispartners.com

ADDITIONAL DETAILS ABOUT THE VENDORS

In addition to which features and capabilities each platform offers, each platform is unique in how it offers those features and capabilities.
Following are some additional details about each vendor/platform that would not fit neatly into the charts provided in this guide.

Please note: The sample campaigns provided may be seasonal campaigns, and links may not work in the future.

Arreva’s peer-to-peer fundraising application was built for empowering supporters to reach out through their social
media and digital network to raise funds on behalf of your organization by allowing you to get your board members,
donors, and even local businesses involved in raising money through their social media network and personal Help Us Unlock Dreams & Opportunities
contacts, and simultaneously raising awareness about your cause, which will directly increase your donor database. o |

Eupporl Dur Drllne Furddiaisers Maow!

As part of the Arreva online fundraising platform, the peer-to-peer fundraising application is integrated with _.-........u...;ﬁ%'l;_;._-*m-_-.
their events and volunteer applications to drive even further opportunities to deliver success in getting event i ————

registrants and volunteers to raise money for different campaigns and initiatives. e

$20 Throwgh 2030 Campalgn

Sample campaigns:

T FUUNDRAISING

CauseVox was launched in 2010 and was designed to help small fundraising teams at nonprofits simplify
ek 3 and grow their fundraising without the help of IT or web developers. The platform allows an organization
$4,217,200 to manage supporters and create personalized fundraising sites, peer-to-peer campaigns, and donation
pages — all in one place.

Sample campaigns:

Join the Revolution °
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https://www.arreva.com/peer-to-peer-fundraising
https://www.arreva.com/peer-to-peer-fundraising
https://www.loveladycenter.org/portal/open-fundraisers-secure?PFR=633
http://ridedonthide.com/
https://apps.rightmovesforyouth.org/portal/home
http://cathexispartners.com
https://fundraise.worldbicyclerelief.org
https://www.loveladycenter.org/portal/open-fundraisers-secure?PFR=633
http://www.causevox.com
https://resources.causevox.com/explore
http://www.amigosfundraising.org
https://fundraise.worldbicyclerelief.org
https://climb-out-2018.causevox.com

ADDITIONAL DETAILS ABOUT THE VENDORS

Charidy launched in 2013, specializing in short, high-intensity campaigns (they’re live for 24-36 hours) that
integrate “matchers,” so every donation is doubled, tripled, or quadrupled (depending on the campaign). This 4x IMPACT
low-cost option is a good way for an organization with no experience in peer-to-peer fundraising to test a $10 = $40
campaign without upfront or monthly platform investments or lengthy contracts. $50 = 5200
5100 = 5400

Sample campaigns:

dx BRIGHTER, RIGHT HOWA

CharityEngine launched in 2012 with an all-in-one solution, including donation forms, email marketing, event
management, ecommerce, and peer-to-peer fundraising to help create an overall view of constituents. This
integration allows for a more holistic approach to engaging your constituents, participants, and donors through
real-time reporting and analysis.

. Sample campaigns:

" Ll
¥ ~-1.-.-:mind
°
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https://www.charidy.com/nonprofits
https://www.charidy.com/step
https://www.charidy.com/unitedforfreedom2017
https://www.charidy.com/carols
https://www.charidy.com/carols
https://p2p.charityengine.net/DIYActiveMinds/Home/Index/
http://charityengine.net/peer-to-peer/
https://p2p.charityengine.net/old-rag-trust/
https://fundraise.woundedwarriorproject.org/RTT/Home/Index/
https://fundraise.appalachiantrail.org/atc2018/fundraising/individual/RTK
http://cathexispartners.com

ADDITIONAL DETAILS ABOUT THE VENDORS

THE YALENTIME MLUKCE
o AT P! Tl PlilgyT?

. . . . . .. . Frove o everyone you have what it takes!
CharityWeb is priced to be accessible to all nonprofits, and offers unlimited pages for donations, 6 you CALNgR Sl g00d Cause you'l fibver D thE Sidhe

registrations, peer-to-peer fundraising, and full event fundraising.

Total Raised: § 246 247

Sample campaigns: —T—

-

=
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=
= ¢
—
=
=
=
=

i,-l Bl o el Bk A
i

Founded in 2011 as Stay Classy, Classy has become a marketing machine providing lots of useful content to
the nonprofit space. Classy has open APIs and solid integration with Salesforce, MailChimp, and Constant
Contact. It is great to see the number of nonprofit organization founders on alongside
folks like Suzanne Dibianca, president and co-founder of Salesforce.org. With recent updates, Classy supports
over 100 currencies and new data fields as well as an upgraded backend for faster reporting to support
all those new fields. The Classy suite includes general donations, Peer-to-Peer Fundraising, Crowdfunding,

and Events.

Sample campaigns:
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https://www.charityweb.net
https://ssl.charityweb.net/joandancyandpals/valentineplunge/
https://ssl.charityweb.net/hopeshedslight/walk/
https://ssl.charityweb.net/famdmuttstrut/muttstrut2018/
https://ssl.charityweb.net/joandancyandpals/valentineplunge/
https://donate.bbbschgo.org/campaign/general-donations/c130623
https://www.classy.org/peer-to-peer-fundraising
https://www.classy.org/company/team
https://donate.bbbschgo.org/campaign/general-donations/c130623
https://www.classy.org/campaign/community-art-works/c96690
http://cathexispartners.com

ADDITIONAL DETAILS ABOUT THE VENDORS

CLICKAPLEDGE e, - —— - &

B TR e M PR TR

Click & Pledge puts an emphasis on learning as much as possible about the constituent’s engagement with the

organization and the organization’s engagement with constituents. Its peer-to-peer fundraising capabilities use “ﬁ_“,m-....,..,,.
a unique algorithm to give organizations an in-depth, real-time view of each fundraiser’s value. Organizations N _ T
can host unlimited campaigns and fundraisers, and may also choose to integrate their data with Salesforce. ' i e

B e s

Sample campaigns: P ——

Rshp g ¥ prgren bny i e |Fe of 2 prarg prruon with doasks e

ﬂ-!".-.-ﬂl-u =

CrowdRise was founded by actor Edward Norton and others in 2010, and GoFundMe acquired CrowdRise in
H ELP NOW 2017 to pair their own brand of person-to-person social fundraising with CrowdRise’s expertise in fundraising

for charities. The all new CrowdRise by GoFundMe now reaches all layers of the giving space, allowing

organizations to combine registration, ticketing, and team and event fundraising with their optimized social
sharing experience called

HP D0 | GET STARTEDT

@ @ @ Sample campaigns:

AT B oA FiLL, Tl T il Pl P et Finy Fell e
§ N PR epp— o u, 'l pep——

Sl

- ==
N )

Disaster Rellef
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https://clickandpledge.com/products/peer-to-peer-fundraising/
https://connect.clickandpledge.com/Organization/berkeleymusicgroup/campaign/UCTDONATE
https://connect.clickandpledge.com/Organization/keenusa/campaign/KEENUSA6885
https://connect.clickandpledge.com/Organization/cradlestocrayons/campaign/cradles-to-crayons-philadelphia-BHHS-FRT-2018
https://connect.clickandpledge.com/Organization/keenusa/campaign/KEENUSA6885
https://www.crowdrise.com/americanredcross
https://fundraising.crowdrise.com/peer-to-peer-fundraising
http://fundraising.crowdrise.com/blog/social-amp-is-changing-the-face-of-online-giving
https://www.crowdrise.com/americancancersociety
https://www.crowdrise.com/2018bostonmarathon
https://www.crowdrise.com/americanredcross
http://cathexispartners.com

ADDITIONAL DETAILS ABOUT THE VENDORS

Donately is simple to use, yet provides a nice user interface and claims to convert eight times more visitors to
donors than industry benchmarks. You can also ask donors to cover your processing fees and allow donors to
pay with credit cards or via direct bank transfer. With no fixed monthly fees, no start-up costs, and a discount
for nonprofits, Donately is a cost-effective, no-frills option.

;H.Ehb THE GOOD,

Sample campaign:

EVERY £2,000 RAISED GIVES OME
YOUTH MENTORSHIP

GOOD CITY MENTORS HAS BEEM RECOGMITED FO®
THFIR INCRFOHRLF WORK OF BMFNTORIMG HICH
SCHOOL YOUTH FOR THE PAST 3 YEARS [N OMNE

| PR T [EEFETE) PINT D RS ODWTACT U

Turn your participants into fundraisers with storytelling on their fundraising pages, automatic coaching

through their Fundraising Motivation Engine, and public recognition of their success with Achievement
ANSWER THE CALL

- B e e e Badges.
e e T i i e L e K s Al oS |
Pty

R e A SRR Staff members can administer campaigns via flexible event configuration, automated communications,

and real-time Event Insights.
SAN DIEGQ | NASHVILLE | JACKSONVILLY |  Siscrbios o g

e, e e DR l!I-l—II-iI'I.IIIII

A ] L] L]

Sample campaigns:

CHOOSE YOUR CHALLENGE ®

FLAG FrTrss |rmn y
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https://donately.com/features/peer-to-peer-fundraising-pages/
https://pages.donately.com/goodcitymentors/campaign/spread-the-good
https://pages.donately.com/goodcitymentors/campaign/spread-the-good
https://carryforward.woundedwarriorproject.org/
https://www.donordrive.com/solutions/peer-to-peer-fundraising-software/
https://www.extra-life.org/index.cfm?fuseaction=donordrive.event&eventID=539
https://carryforward.woundedwarriorproject.org/
https://afsp.donordrive.com/
http://cathexispartners.com

ADDITIONAL DETAILS ABOUT THE VENDORS

Engaging Networks’ peer-to-peer module was co-developed with the Zuri Group. With just a few clicks, you
can create a complete peer-to-peer site with registration, donation, login, and headquarters features. All
content — including all field labels — can be customized with inline editors. All pages are mobile-responsive
and mobile-optimized: text-messaging becomes a fundraising tool when participants manage their page
from a mobile device, and donors can scan a credit card when using a smart phone.

Sample campaigns:

/N \ ' 4

YWe AreThe Generation to End Cancer

HUNTSMAN CHALLENGE 2018

a
> =

Sigma Chi pledges to raise
SN Million in 7 years lor cancer research.

i everydayhero was started in Australia in 2007 and purchased by Blackbaud in 2011. It offers unique integration
i Flit'h':;;?iﬂ with the MapMyFitness app, allowing athletic-based campaign participants to share their training results with
L L i

!‘, supporters dynamically via their normal fitness routine. It also asks if the donor would like to cover the cost of

HELP ©THERS MAKE THE i
JOURENEY TCO EECOVEEY!

4

processing the transaction, resulting in 100% of the donation level selected going to the mission.

— ‘ Now that everydayhero is a Blackbaud product, it integrates with The Raiser’s Edge and Online Express.
B EE (g8
Aw Sample campaign:
A T .
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https://www.engagingnetworks.net/us/P2P/
https://marathon.mercyhome.org/
https://us-p2p.netdonor.net/223/derby-challenge/
https://amplify.netdonor.net/2261/unicef-canada-en
https://us-p2p.netdonor.net/223/derby-challenge/
http://fairbanks.everydayhero.do/
https://www.everydayhero.com/us/
http://fairbanks.everydayhero.do/
https://nfp.everydayhero.com/us/gulliver-schools-inc
http://cathexispartners.com

ADDITIONAL DETAILS ABOUT THE VENDORS

Founded in 2012 with a built-in CRM, mobile app, and payment processing, Flipcause can support an entire
organization’s needs to manage and accept donations, registrations, volunteers, sponsors, and peer-to-peer
and crowdfunding campaigns — all from a single cloud-based dashboard. Flipcause was created
specifically for small nonprofits, offers free tech support, and a 1.5% cap on transaction costs (no hidden

or extra credit card fees). This is accomplished by offering the supporters to cover the fee during the
transaction. Flipcause will credit on a quarterly basis for any difference.

Sample campaign:

Habitat for Humanity Global Village

- “_

| 4GIVINGTUESDAY

November 27, 2018

Set Ready Tor #QvingTeesday Novernber 27, 2018
Ll i eripliate b3 BT gl FOUR BOivirgTurding Chmpdg

LB Rt R R T (=B _F- .0 _}

[Ca-10- BT

Please join us this #GivingTuesday 1o raise $10,000.00
and sponsor a new cohor of S0 Kids MNow Mentees.

[Tl 2ot petvrit ¥ B2ty Chaill Crhetimeg Titiedary ]

P

& o !:.it*

4 .'; J
..:'=-'.-~=kf4~' A

4

NonProfitEasy acquired Fundly in 2015, but kept the Fundly name. The Fundly peer-to-peer platform integrates

with Bloomerang CRM as well as Fundly CRM. It has a deep integration with Facebook. Organizations can
embed an entire campaign into a Facebook page, which means that donors can finish their donation process

85,793 right on a nonprofit’s Facebook page without having to go elsewhere. Fundly also provides integration with
$16,584,898 Spreadshirt. This feature allows nonprofits to select different “swag” items, customize the color and logos

—_—
L1 el il i il

the organization.

edeln ropae) il ake i Lo ligp—gndy'e vipon o 5 sorlkd etars . .
Hﬂpﬂ*ﬂ::dﬂ-ﬂ-ﬂlpl.lﬂllnlh: Holg busled hpeerr, Sample Campalgns-
commmeanty, el by For Baerelins o noeed Swceagiasgt they worlkd c

[ ]
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https://www.flipcause.com/peer-to-peer
https://www.flipcause.com/secure/cause_pdetails/Mzc2MDA=
https://www.flipcause.com/secure/cause_pdetails/MTY5NTg=
https://www.flipcause.com/secure/cause_pdetails/MzkyNzA=
https://www.flipcause.com/secure/cause_pdetails/MjA5NjQ=
https://share.habitat.org/globalvillage
https://fundly.com/pro
https://share.habitat.org/globalvillage
https://fundly.com/operation-africa-8?ft_src=homepage_campaign_card
http://cathexispartners.com

ADDITIONAL DETAILS ABOUT THE VENDORS

FundRazr is an enterprise crowdfunding platform that supports micro-projects and nano-projects that increase
donation engagement and satisfaction by more directly communicating the impact of their contributions, yet
with less effort required from the nonprofit. The system is focused on self-service and ease-of-use.

Sample campaigns:

i o i e r— A - p——

AAANELALE POA BIDEE

o g - =3
e By ey e | ] .H-l-l-n-llhull.lllh L sl L

FUNDRAISE
WITH A BARBELL

© 2018 Cathexis Partners

e ey S B BFE B

o e

Released in 2016, Funraisin offers a complete suite of peer-to-peer and event fundraising features for charities
in the United States, Europe, UK, Australia, and New Zealand. Funraisin helps charities create beautiful mobile
and desktop pages, identify differing fundraiser types, reward and recognize achievement, and segment
supporters based on their propensity to fundraise with real-time access to data. Ongoing free support (design
and technical) means the team behind Funraisin can become an extension of your digital team to help monitor
and optimize your online events.

Sample campaigns:
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https://fundrazr.com/pages/nonprofits
https://fundrazr.com/Aprons2018?ref=ab_8zz3OCvrnss8zz3OCvrnss
https://fundrazr.com/81HM6f?ref=ab_8zz3OCvrnss8zz3OCvrnss
https://fundrazr.com/jlb-lbdi2017
http://socgen.fundrazr.com/
https://fundrazr.com/Aprons2018?ref=ab_8zz3OCvrnss8zz3OCvrnss
www.barbellsforboobs.org
http://www.funraisin.co/p2p-community-fundraising/
www.gentlemansride.com
www.barbellsforboobs.org
https://www.chain-reaction.org.au
http://cathexispartners.com

ADDITIONAL DETAILS ABOUT THE VENDORS

> (B

Give Lively, founded in 2015, is a tech startup in New York City that is providing their product to nonprofits P ddnd) S 3 x‘i :

for free. Give Lively’s philanthropist founders cover their operative costs so the Give Lively team can focus o ’f;m-chnﬂ in . ‘A 1
o my me®

on fundraising technology that will help nonprofits focus on their missions for no cost to the organization.
Give Lively includes the following features: unlimited fundraising and campaign pages, multiple campaign
page templates with video and imagery integration, text-to-donate fundraising with live event donation S e e Pt

Pt e i ] e g e i i
e g - S

tracking display, peer-to-peer fundraising, multiple embeddable widgets for fundraising on the nonprofit’s own e s e
websites, event ticketing and registration, and an easy administrative interface to manage all online fundraising
activities. Give Lively’s platform is mobile-forward and responsive across all devices, and was designed for
donor conversion by offering multiple payment methods including digital wallets for one-tap donations.

Sample campaigns:

. P |
mi\,f".,,.;q "J.‘ _
'*:f‘* - o "5:-.; % _l'.l 9 : i~ GiveGab, the Nonprofit Giving Platform, offers a variety of solutions including GiveGab Enterprise
i A ' . : - (a former product of Kimbia), of which the peer-to-peer module makes up only a portion of the overall suite
_— & ) of tools included with a subscription. Some key features of Enterprise include Salesforce integration,
{IEA | ian -;_'“ A& the ability to embed forms and widgets into an organization’s website, and a broad level of multi-currency
e support. GiveGab’s Launch and Boost plans also feature fundraising campaigns and events with peer-to-peer

functionality built right in.

LELE b pgmrtaprp Bym 1 gl Wghy U

B B .
wE L e e e e s

S s e _' Sample GiveGab campaigns: Sample GiveGab Enterprise campaign:

e ——— W
—rme

e i ° Y
. ol ol e femisigini =
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https://www.givelively.org/peer-to-peer
http://www.malalafund.org
https://secure.givelively.org/event/the-montrose-center/out-for-good-dinner-2018
https://secure.givelively.org/donate/civic-nation/united-state-of-women
http://www.malalafund.org
https://www.casasuperherorun.com
http://info.givegab.com/enterprise
https://www.givegab.com/campaigns/climate-change-challenge
https://www.givegab.com/campaigns/help-us-find-a-cure-for-kif1a
https://www.casasuperherorun.com
https://www.givegab.com/campaigns/epilepsy-walk-pittsburgh
https://www.givegab.com/campaigns/epilepsy-walk-pittsburgh
http://cathexispartners.com

ADDITIONAL DETAILS ABOUT THE VENDORS

Givhero is a platform for health, fitness, and fundraising. Nonprofit organizations are reaching new donors with
Givhero, and giving existing donors a fun new way to raise money for their cause. App users set health and
fitness goals and select a charity to support through crowd fundraising.

[ R LR LT

ey 1. el - s 1L EE

Sample campaigns:

With GivingGrid peer-to-peer fundraising, supporters can start fundraising for you with minimal effort.
Simplicity and an interactive visual are the core of GivingGrid.com. In addition, it’s free to sign up, and
there are no fees.

Sample campaign:

[ r o=

Rt e
[irtr——

el e ey
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https://www.givhero.com/
https://www.givhero.com/challenges/ltbd-step-up-to-health-challenge
https://www.givhero.com/challenges/givhero-step-up-for-children-challenge
https://www.givhero.com/challenges/greenspur-step-up-to-health-challenge
https://www.givhero.com/challenges/givhero-step-up-for-children-challenge
https://www.givinggrid.com/p2pdemo
https://www.givinggrid.com/
https://www.givinggrid.com/p2pdemo
http://cathexispartners.com

ADDITIONAL DETAILS ABOUT THE VENDORS

Giving Spirit launched their solution in 2016 and includes Donor Analytics that identify opportunities for
matching funds. In addition, Giving Spirit creates a model of demographic data such as household income
and composition. There are no set up or monthly fees.

Sample campaigns:

B GlobalGiving

Gl s e eation M 2 Titc GlobalGiving’s mission is to transform aid and philanthropy to accelerate community-led change. Most
L5 bl LILPEL YR =
e b SDOGOD nonprofits experience a 0% net fee, with GlobalGiving driving more new funding to projects than it
£247 £45 s cames charges in fees. Matching campaigns and matching funds are provided at no cost to the nonprofit.

I T ety

Sample campaigns:
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https://givingspirit.com/
https://thesmartride.org/
https://swing.givingspirit.com/
https://hungerfighter.givingspirit.com/
https://spinforachild.givingspirit.com/
https://thesmartride.org/
https://www.globalgiving.org/projects/ishavidhya/
https://www.globalgiving.org
https://www.globalgiving.org/projects/ishavidhya/
https://www.globalgiving.org/projects/one-bed-per-mother/
https://www.globalgiving.org/projects/educate-110-poor-girls-in-cusco-for-economic-survival/
http://cathexispartners.com

ADDITIONAL DETAILS ABOUT THE VENDORS

Launched in 2012, iRaiser supports organizations in 16 countries and 11 languages from offices in France,
the Netherlands, Italy, Denmark, and Belgium. Over the years, iRaiser has helped their customers raise over a
half billion euros. The peer-to-peer application is part of an enterprise suite of tools including donation pages,
advocacy, marketing automation, and CRM.

Sample campaigns:

o (Belgium)

o (Switzerland)

o (France)

o (Italy)

Ar g st e e

m PR
o > Kindful’s peer-to-peer fundraising is part of a larger suite of tools that includes donor management,

online fundraising, event registration, and pledges. It also integrates with a variety of platforms.

RIDE FOR THELIYIMG 3018

Sample campaigns:
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https://www.iraiser.eu/p2p-personal-pages/
https://action.unicef.be
https://thesmartride.org/
https://agir.bonheur.ch
https://macollecte.curie.fr
https://daicistai.apg23.org
https://macollecte.curie.fr
https://jcckrakow.kindful.com/ride-for-the-living-2018
https://www.kindful.com/features/peer-to-peer
https://www.worldorphans.org/get-involved/#create-a-campaign
https://k4p.kindful.com/empower
https://jcckrakow.kindful.com/ride-for-the-living-2018
http://cathexispartners.com

ADDITIONAL DETAILS ABOUT THE VENDORS

Mightycause (formerly Razoo) is an online fundraising platform built for small to medium-sized nonprofits

with both free upfront and monthly subscription pricing options available. Easily onboard and activate your

supporters with team and event fundraising campaigns that will highlight your brand, encourage friendly Frod Fromthe Bar 10th Anniversary
competition among participants, and help you raise more funds for your mission. Upgrade to Premium B ol {
Fundraising tools including advanced analytics, donor database CRM, volunteer management, a branded P 1 o b e B X

donation page, and more.

Sample campaigns:

T UADTEBOLED

NeonCRM was founded by Jeff Gordy, former IT director at the Kidney Cancer Association, when he
. looked around and didn’t see the features he needed in existing offerings. NeonCRM’s peer-to-peer
fundraising platform is part of a comprehensive suite of features built for nonprofits by people who have
worked at nonprofits. Instead of just managing revenue and energizing supporters, NeonCRM also allows
for workflow automation, team captain and campaign donor retention, and easy yet deep dashboard
'\ reporting and communications once the event is over.

Every Mile Matters.

e Sample campaigns:
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https://www.mightycause.com/
https://www.mightycause.com/team/Dwtgs2018
https://thesmartride.org/
https://www.mightycause.com/team/Safeschool
https://giving.capitalareafoodbank.org/team/2018fftb
https://4kforcancer.org/
https://www.neoncrm.com/fundraising-software/#PeerToPeer
https://4kforcancer.org/
https://riseslo.z2systems.com/np/clients/riseslo/campaign.jsp?campaign=29
https://11daypowerplay.z2systems.com/np/clients/11daypowerplay/publicFundraiserList.jsp?campaignId=1
https://giving.capitalareafoodbank.org/team/2018fftb
http://cathexispartners.com

ADDITIONAL DETAILS ABOUT THE VENDORS

As of April 2018, Great Feats is now the OneCause Peer-to-Peer solution. Built by former executives from Convio
(now Blackbaud), OneCause Peer-to-Peer focuses on the participant experience by making fundraising more
social, mobile, and fun. The intuitive platform supports a wide range of campaign types designed to amplify reach
and increase fundraising. OneCause Peer-to-Peer drives engagement through social media integration,
social channel recruitment, built-in solicitation tools, triggered emails, gamification, milestone badges and
messages, personal dashboards, and progress meters to keep participants engaged until goals are reached.

Abaut Inside Ride Ontario: Academic
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Sample campaigns: R R
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FrontStream acquired Artez in 2013 and recently rebranded the platform to “Panorama Enterprise”. Included
in the platform is tribute and recurring donations, shopping cart, registration, ticketing, online auction
and donor management capabilities. The platform is designed to help organizations raise more money
with enhancements such as coaching communications, dynamic donation amounts, donor pays the fee,
social sharing, and HEPdata integration. The Intelligent Fundraising Engine tailors communications to each
participant based on actions they have (or have not) taken in your campaign. The Dynamic Donation
what movesyou? Amounts feature automatically customizes the suggested giving amounts on your donation forms and
peer-to-peer fundraising pages.

St Sample campaigns:
register to fundraise °
find your location )
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https://www.onecause.com/peer-to-peer-fundraising-software/
https://www.onecause.com/peer-to-peer-fundraising-software/
https://insideride-ontario-academic.greatfeats.com
https://hillcountryride.greatfeats.com/
https://inhershoes.greatfeats.com/
https://inhershoes.greatfeats.com/
https://insideride-ontario-academic.greatfeats.com
https://rideforrefuge.org/home
https://www.frontstream.com/artez/
https://rideforrefuge.org/home
https://worldsgreatestshave.com/
http://www.baycrestproam.ca/
http://cathexispartners.com

ADDITIONAL DETAILS ABOUT THE VENDORS

FrontStream acquired FirstGiving in 2012 and was rebranded recently to “Panorama Pro”. Included in the
platform is direct donation, registration, ticketing, online auction, and donor management capabilities. The
platform is designed to help you raise more money with enhancements such as donor pays the fee (this can
be a percentage, dollar amount, or combination of both), social sharing, and HEPdata integration; and is used
for a wide range of fundraising from grass roots campaigns to national events. FrontStream also includes
Intelligent Fundraising with the Pro product.

Sample campaigns:

Sample campaigns:

© 2018 Cathexis Partners
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Pledge it allows donors to pledge per touchdown scored, per mile run, per pound lost, etc. Pledge It
empowers individuals and teams to raise funds for amazing causes through their athletic activity by
creating national and regional events to rally support.
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http://3pointchallenge.org/
https://pledgeit.org/
http://3pointchallenge.org/
https://touchdownsagainstcancer.com
https://pledgeit.org/give/upliftingathletes
https://www.frontstream.com/firstgiving/
https://www.firstgiving.com/event/bikersagainstbulliesUSA/ride-to-the-78th
https://www.firstgiving.com/event/polarplunge/UofM18
https://www.firstgiving.com/event/polarplunge/UofM18
https://www.firstgiving.com/event/alsone/FalmouthRoadRace2018
https://www.firstgiving.com/event/alsone/FalmouthRoadRace2018
http://cathexispartners.com

ADDITIONAL DETAILS ABOUT THE VENDORS

w2 D ' \ I
- AR YO0 WABY TSP T
Qqiv offers a range of online and mobile fundraising solutions, including donations, peer-to-peer, event _ v e T
registration, a donor-facing giving app, text giving, and more. Their no-contract pricing gives organizations ' : "\ “]
the freedom to move between plans whenever they’d like. Qgiv offers integrations with a variety of CRM SEPT 16 2018 ‘i m'l :
systems and email services, with more in the works. Qgiv’s staff is continuously enhancing their users’ (S Ty i lQlj“‘ e

experience with the product: customer feedback is used to tailor the system to nonprofits’ needs, and the
Customer Experience team offers unlimited free training sessions.

Sample campaigns:

-
[ ] - K™ |

G_D t_"*-i-&?ti;ﬁﬁ'l FEBRUARY &, 2019 i j
NEW WEBSITE COMING B0ON '™
raisin is an online and mobile fundraising platform providing a user-friendly system for constituents and
event managers. The peer-to-peer solution powers local events as well as large national events, arming
participants with a full suite of fundraising tools to help them market to friends and family and exceed their
goals. Event managers can quickly launch fundraising events with an easy-to-use “drag and drop” content
management system that enables them to set up event websites without any technical knowledge. raisin’s
open API directly integrates with DonorPerfect, Salesforce, and The Raiser’s Edge (via JMG Solutions),
creating an ecosystem of best-in-class systems. raisin has a suite of modules available: Peer-to-Peer,

Donations, and Ticketing.

Sample campaigns:

@ Gool 5600,000.00 e
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https://lgrc.givezooks.com/events/juniors14
www.gutsglory.com
www.gutsglory.ca
http://www.akaraisin.com/Fundraising-Solutions/Peer-to-Peer-Fundraising
www.gutsglory.ca
http://e4agolf.com
https://kidney.akaraisin.com/ui/16350
https://www.qgiv.com/peer-to-peer-fundraising
https://secure.qgiv.com/event/930343
https://secure.qgiv.com/event/potterleaguewalk2018/
https://secure.qgiv.com/event/932622
https://secure.qgiv.com/event/932622
http://cathexispartners.com

ADDITIONAL DETAILS ABOUT THE VENDORS

Rallybound gives nonprofits of any size a modern digital fundraising platform that is clean, fresh, powerful,
and easy to use. With Rallybound’s unique web and mobile fundraising solutions, nonprofits can run
numerous types of campaigns, including peer-to-peer, do-it-yourself / independent fundraising, and
tributes/memorials. Nonprofits can also integrate donation and ticketing pages into their main websites,
allowing them to present a seamless donation experience to supporters. HICAY TEAM SIERRA WoR

Teg e B = ET =T e Bl T Dol e el e T

Sample campaigns: @ 0 @
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Salsa acquired Givezooks! in 2014 and DonorPro in 2015. The Salsa Peer-to-Peer module extends the
profile-building of the Engage digital marketing engine to empower campaign managers to build customizable
fundraising campaigns that are flexible enough for both “a-thon” and virtual events with multiple ticket
configurations and optional add-on purchases. With branded fundraising page templates, easy coaching
features, and a mobile app for fundraisers, Salsa campaign managers have all the tools at their disposal to empower
f their participants and set their event up for success. A native integration with Salsa CRM and upcoming
\ @ . integrations with Salesforce and Frakture streamline post-event constituent management and cultivation.

Sample campaigns:

About Dining for Friends
°
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https://triadhealthproject.salsalabs.org/diningforfriends2018/
https://www.salsalabs.com/online-fundraising-software#
https://triadhealthproject.salsalabs.org/diningforfriends2018/
https://fuseproject.salsalabs.org/dragonboat2018/
https://www.curearthritis.org/2020-fundraiser/
https://rallybound.com/
https://www.teamsierra.org/
https://bike4chai.com
https://fundraise.ccalliance.org/blue-star-tributes/
https://www.teamsierra.org/
http://cathexispartners.com

ADDITIONAL DETAILS ABOUT THE VENDORS

Ery Pomr Hire Sew

jL:Fm hieiti  Bidpcie  Lad Belp

Springboard is a versatile peer-to-peer platform for both fundraising and advocacy campaigns, which works
as part of the Salesforce Nonprofit Cloud. Organizations use Springboard to power DIY and event-based
fundraising campaigns plus policy-driven and grassroots advocacy campaigns designed to engage their
supporter communities and deliver impact. With fully-customizable designs, a participant communications
hub, strong social integration, complete payment flexibility including full multicurrency, and all data
natively integrated with Salesforce, Springboard offers organizations the ability to run creative peer-to-peer

campaigns, personalized for their supporters. Springboard is available alongside Springboard Fundraising, Featured Campaigns

Advocacy, and Events products. - -
BN ot Qlew!

Sample campaigns: _ 2018 ASPCA Virtual 5K
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SWEET!, founded in 2002, focuses on providing value with its software and services in three key areas:

w e E E‘F f:t JoP :. ’-JFL"-'.'&“:_ SNy b i i [ ' izati
A _f._."il_ v N prae L-;-"-""i; j: 1) 0% software fees, 2) simple user-friendly features, and 3) branding/design that promotes your organization.
{ :a e ,}__,"' ::'“ T A ::“' |5 oy (=N ‘. The SWEET! platform is based on fundraising goals with no transaction fees beyond standard credit
HOME. of— ¢ WA | ) TYRR R P
R R T T, 4R e card fees.

Sample campaigns:

Thank you o all who armended on May 10 for making the o
Anmeal jordan™s Furniture Walk/Run for Adeption benefiting the
Massachiase s Adoption Rescuros [hchange (MARL) & Swoess!
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http://jordanswalkforadoption.org
http://blueskycollaborative.com/
http://blueskycollaborative.com/pricing-2/
http://blueskycollaborative.com/pricing-2/
http://jordanswalkforadoption.org
http://aidswalkportland.org
https://biketothebeach.org
https://www.jacksonriver.com/springboard
https://www.aspca.org/team-aspca
https://www.aclu.org/issues/join-team-aclu
https://fundraise.awf.org/start
https://secure.foodandwateraction.org/p2p/campaign/fossil-fuels-event
https://www.aspca.org/team-aspca
http://cathexispartners.com

ADDITIONAL DETAILS ABOUT THE VENDORS

TeamRaiser is considered by many to be the leading peer-to-peer fundraising platform. Blackbaud acquired
Convio in 2012, and along with it the Luminate Online, Luminate CRM (based on the Salesforce platform), and
TeamRaiser products. TeamRaiser has consistently had the most campaigns in the

since its inception. While TeamRaiser offers the bells and whistles required to support multi-
million dollar campaigns, it also is accessible to small and mid-size organizations.

Sample campaigns:
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Tiltify is a unique platform, and therefore a fitting way to wrap up this report. It is the fundraising platform
EITHY for the digital generation, providing livestream, interactive telethon-style events that engage donors to
Carkasres invest in the cause. Tiltify is the leader in capturing the power of both traditional fundraising combined
:E%E :::: with modern digital livestream engagement with platforms like Twitch, YouTube, Facebook Live, Mixer,
e and Twitter Video, enabling any organization to take full advantage of these live technologies.

M———

The features allow for enhanced interactions between fundraisers and donors such as polls, rewards,
challenges, and interactive real-time overlays that increase fundraising exponentially. Tiltify is especially
popular with Millennial and Gen-Z fundraisers and donors.

Sample campaigns:
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https://savethechildren.tiltify.com/dreamhack
https://www.tiltify.com
https://savethechildren.tiltify.com/dreamhack
https://stjude.tiltify.com/guardiancon-2018
https://stjude.tiltify.com/playlive
http://support.gktw.org/site/R?i=TCOzRqPFRLk1Z-VYwAkVBA
https://www.blackbaud.com/online-marketing/teamraiser-event-fundraising
https://www.peertopeerforum.com/resources/research/
https://www.peertopeerforum.com/resources/research/
http://support.gktw.org/site/R?i=TCOzRqPFRLk1Z-VYwAkVBA
https://thesmartride.org/
https://secure.acsevents.org/site/SPageServer/?pagename=relay
https://www.cycleforsurvival.org/
http://cathexispartners.com

ADDITIONAL RESOURCES

There’s virtually no limit to the number of ways an organization can use the peer-to-peer model to raise funds and engage supporters. With a little
inspiration, some time, and the right peer-to-peer tools for the job, you can take your campaigns in exciting new directions.

In addition to the information in this guide, take a look at these resources, which include tips and insights on creating your next peer-to-peer campaign:
e Visit the Cathexis Partners Blog for valuable tips and insights on how to select, set up, and use technology to raise funds and spread
the word about your nonprofit.

Download The Nonprofit’s Guide to Peer-to-Peer Fundraising and learn how to plan, launch, run, and wrap up successful
online campaigns.

Download Coloring Outside the Lines: Creative Approaches to Peer-to-Peer Fundraising and learn how organizations are finding
new ways to raise money and engage supporters.

TAKE YOUR PEER-TO-PEER CAMPAIGNS TO NEW HEIGHTS

At Cathexis Partners, we help nonprofits like yours to implement and use technology to raise funds and spread the word about their mission
more effectively and more efficiently. Our services include peer-to-peer fundraising software implementation and strategy.

Let’s talk about how you can take your peer-to-peer fundraising to new heights:

© 2018 Cathexis Partners. All rights reserved. Cathexis Partners is a trademark. All other trademarks are trademarks or registered trademarks of their respective companies.


http://cathexispartners.com
http://cathexispartners.com/blog/
http://cathexispartners.com/nonprofits-guide-to-peer-to-peer/
http://cathexispartners.com/coloring-outside-the-lines/

